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European easy peelers market. ’
‘ WW&SMMH... finally!

The professionals are eagerly awaiting the second half of
the easy peelers season, so poor have the results been so far.
Their hopes of regaining a better economic profitability level
should not be disappointed this season, though production
is set to be much bigger in the medium term. FruiTrop offers
areview of the prospects for this market segment, crucial to
the cash flow balance of many Mediterranean producers.
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Calamitous start to the season

No two successive seasons are the same. The 2016-17
campaign was set to be difficult, in contrast with an out-
standing 2015-16 (see FruiTrop 245). This fairly bleak
forecast was based on a very high production level from
the main Community market protagonists, along with
small sizing due to a severe generalised drought in the
West Mediterranean. Reality outdid the forecasts in medi-
ocrity during the first half of the campaign, with extreme-
ly unfavourable weather conditions to blame. The rain-
fall, so scarce since early 2016, was practically tropical at
the end of the year throughout the West Mediterranean.
The total precipitation registered from November to
December was twice the normal figure in Valencia, and
1.5 times the normal in Casablanca, with Agadir receiving
in the course of these two months volumes equivalent to
the 2015 annual total. The total precipitation registered
from November to December was twice as great as in
2015 in Valencia and three times as great in Casablanca,
with Agadir receiving during these two months volumes
equivalent to the 2015 annual total. This deluge was ac-
companied by extremely mild minimum temperatures,
making fruit preservation problematic in the production
zones, and weighing down on consumption in certain
European countries. Some figures relating to the Nules
clementine illustrate how disastrous this first part of the
season was for producers: orchard prices fell below 20 eu-
rocents in early November in the Valencian Community,
and plunged to below 15 eurocents in late November, a
level 30 % below the three-year average. Furthermore,
the sorting rejects in December were as high as 40 to
45 % for professionals operating with the finest brands.
The lost quantities can be probably be measured in hun-
dreds of thousands of tonnes.
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Everything in life is relative, except...

FLAVOUR
of the ORRI mandarin.

Probably the best mandarin in the world.
Its texture and irresistible flavour make it unique,
delicious and original.
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A transitional January,
once again marked by
the presence of fragile Nules

Thankfully, the second half of the season augurs better, if the
major cold spell affecting much of Europe, at the time of writ-
ing these lines, continues to spare the West Mediterranean.
January is a transitional month. There is major customer inter-
est in late varieties (Nour and Hernandina clementines, late hy-
brids), whereas the volumes available of mid-season varieties
(Nules, Clemenvilla) are less than normal due to production
losses, the magnitude of sorting rejects or Clemenvilla going on
the market ahead of schedule. The professionals consider that
the Nules season should see a distinct ebb from 15-20 January,
i.e. two weeks earlier than normal. Nonetheless, some leftovers
of this variety will continue to be sold throughout the month.
Furthermore, some promotions at highly competitive prices,
scheduled in December in an extremely swollen market con-
text, have given some bad signals. This background noise will
weigh down on the market recovery, though certainly not pre-
vent it. Furthermore, prices at the production stage of late hy-
brids have taken an upturn in Spain.

Very good harvest level
for late hybrids,

but in an ultimately
favourable context

The arrival of February should completely change the market
configuration, in both quantitative and qualitative terms. While
the late hybrids supply is set to be bigger than last season, vol-
umes will remain entirely manageable, in particular if we con-
sider that these cultivars reached the market ahead of schedule
in January, and the void left by the early disappearance of the
clementines. In Spain, the Nadorcott harvest was not adversely
affected by the rain, with the fruits at a slightly advanced stage
of maturity during these spells, while the majority of the cultiva-

Easy peelers late hybrids — Mediterranean Basin — Exports

000 tonnes Varieties 2011-12 2012-13 | 2013-14 2014-15 2015-16 2016-17 forecast 2016-17/2015-16
Morocco Nadorcott 42 67 65 99 106 135 +27 %
Nadorcott 122 135 132 150 157 160 +2%
Spain
Or - - - - 26 33 +27 %
Israel Or 49 49 53 65 68 90 +33%
Total 213 251 250 314 357 418 +17 %

Professional sources
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Ortanique

This tangor, a tangerine x or-
ange hybrid, was established in
Jamaica. Its external and inter-
nal qualities are highly variable
according to climatic conditions.
As a rule, the fruit is of average
size to large, with the lower part
slightly flattened and often bear-
ing a small embryo. Pulp char-
acteristics—tender and very
juicy—are excellent. However,
although peel colour is attractive
under Mediterranean cultivation
conditions, its weak point is that
it is very thin and the fruit is diffi-
cult to peel.

Nour

‘Nour’ is a true clementine, the
result of a mutation of ‘Cadoux’
found at Ouled Teima in the
Souss. The fruits are of average
size and often have a charac-
teristic small collar. The peel is
a strong orange colour, rough
and fairly thick but easy to re-
move. The flavour is sweeter
and less acid than that of ‘Fine’
clementines.
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tion area of this variety is outside of the hardest hit
zones (60 % of plantations in the region of Murcia
and in Andalusia). The potential should actually
be just above the forecasts and last season’s fig-
ure, with the fruit size increasing. Similarly, exports
of Spanish Orri are set to be considerably bigger
than in 2015-16, while maintaining a limited foot-
ing (going from 26 000 to 33 000 t). The situation is
similar in Morocco, where the Nadorcott harvest is
at a very good level, with an export potential in ex-
cess of 135 000 t (as opposed to 106 000 t in 2015-
16). The prohibition at the US border for sanitary
reasons, which has applied to fruits from Berkane
since the end of the year, will not result in trans-
fers onto the Community market (no Nadorcott
production in this zone). Unlike its two West
Mediterranean competitors and previous seasons,
Israel has not had to cope with major climate prob-
lems this winter. Hence the Orri harvest is set for a
very good level. Exports should approach 90 000 t,
a figure up by approximately 30 % from the past
campaign. Overall, across all sources and varieties
(Orri + Nadorcott), the late hybrids supply will for
the first time exceed 400 000 t. However, the rise
from last season is only fifty thousand tonnes or so.
Such volumes are indisputably within the market’s
capacity, in particular if we consider the context
mentioned above.

Structural growth
trend in late
hybrid volumes

This situation should enable producers to regain lu-
crative prices on this end-of-season segment, cru-
cial for being so often the only one able to revitalise
cash flows that have been hit by a structurally poor
mid-season, without exceptions. Nevertheless, we
might well ask for how long will that continue?
Our average price barometer for these varieties
indicates a distinct downward trend, even during
last season, excellent though it was for all varieties.
This is to be expected, given the distinct upward
trend in volumes, which is nowhere near stopping.
Producers mainly targeted this marketing period
for their planting or conversion programmes, since
it is the only one which has hitherto guaranteed a
good profitability level and growth prospects, with
the market completely saturated throughout the
rest of the winter season. True, this planting trend
has come to a complete halt in Israel, after two very
difficult seasons in terms of climate, which sent
yields and profitability tumbling. Some orchard
uprooting could even occur in the climate thresh-
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Or and Orri

An induced mutation of the
Orah mandarin (Temple and
Dancy Hybrid), bred by the
Volcani Center in Israel. It is a
medium-sized fruit recognis-
able by fairly marked grooves
running from the base of the pe-
duncle and the occasional pres-
ence of a small fruit embryo.
The skin is fairly pale orange, of
medium thickness and is easily
removed. The segments are soft
and juicy with few pips. The fla-
vour is very pleasant thanks to a

good sugar:acid balance.

Nadorcott

This natural hybrid of ‘Murcott’
originated in Morocco. The
fruits are medium-sized to small
and easy to peel, like clemen-
tines. The shape is irregular and
slightly flat, like ‘Murcott’ They
ripen late and are seedless. The
pulp is soft and melting with a
large proportion of juice and ac-
ids, giving it a clearly character-
istic taste.
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Late easy peelers — Mediterranean Basin — New varieties in production now or in the medium term

Sources Varieties Planted areas Indicative export potential Comments
6 production centres in the country: Gharb,
Morocco Nadorcott > 200 ha (2016) 210000t Beni Mellal, Safi, Chichaoua, Souss, Marrakech
Israel Or 5500 ha (2016) 150 000 t
40 % Valencian Com. (Valencia/Alicante),
NEeleigeil Dl (Pl 180000t 18 % Murcia, 41 % Andal (Huelva/Sevilla)
Spain 40 % Andalusia (Huelva 29 %),
Or 2200 ha* (2015) 80000t 14 % Murcia, 46 % Valencian Com.
(Valencia 27 %)
Sub-total 17 450 ha 620 000 t
i 3000 ha? (2016) 120 000 2 No official figures on p[apted areas. Production
Spain conditions?
s Others (Mor,
low?
GN, Tahoe, etc.)

*Areas under licence / Professional sources, ORC, CVVP

Easy peelers 2" half of the season — Mediterranean Basin — Marketing calendar

Varieties Sources D J F M A M
Clementines
Nour Morocco
Hernandine Spain
Hybrids
Nadorcott Morocco
Nadorcott Spain
Or Spain
Ortanique Spain
Tango Spain
Or Israel

Professional sources
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Northern Hemisphere orange - EU-28

Monthly sales
(000 tonnes / source: Eurostat)
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old zones. Similarly, the granting of Nadorcott and
Orri permits has now been frozen. Nonetheless,
we can reasonably expect that the combined ex-
port potential of Spanish, Israeli and Moroccan
Nadorcott and Orri should in the medium term ap-
proach 620 000 t, i.e. 200 000 t up from the present.

Don’t overestimate

the capacities of the
Community market,

and target spring instead

On which outlets can these additional volumes be
sold off? The consumption growth prospects for
the Community market, where the bulk of these
volumes are sold, are difficult to assess. The two
examples below may nonetheless give some in-
dications. The first line of thought concerns the
orange (similar introduction process during the
last decade of a new later varietal range of en-
hanced quality, with Lanelate and other varieties
for the very end of the season). It seems to show
that we should not overestimate the margins for
progress. While the supplier country behind this
innovation, Spain, very considerably increased its
volumes sold, it was mainly through taking market
share from its competitors. Overall consumption at
Community level has risen only slightly. The anal-
ysis of the evolution of monthly volumes of easy
peelers sold in recent campaigns can also provide
some lessons, especially as to which period has
the clearest growth margins. There is no percepti-
ble dynamic in January and February (barring al-
ternate bearing effects), when consumption is al-
ready high. There is however a very clear growth
trend in March, April, and to a lesser degree in May.
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GREENYARD 7z Fresh

Greenyard Fresh France is an important player in the

production, packaging, export, storage,

ripening and distribution of fresh fruit and vegetables.
All these services are carried out to ensure the quality
and natural flavour of the fresh produce.

Two packaging lines allow Greenyard Fresh
France to propose citrus packed according
to the specific needs of each client.

FRUIT
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Greenyard Fresh France SAS
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Benefit from
replacing Ortanique

Replacing one variety with another providing superior
quality is a growth pathway which has proved its worth
in the citrus industry. There is no lack of examples of this
qualitative substitution, to employ the economics term,
starting with perhaps the most iconic: substitution of
Satsumas by early clementines such as Marisol, them-
selves later replaced by Clemenrubi. The new range of late
hybrids may be a superior replacement for Ortanique, a
variety with little going for it on the fresh market besides
its lateness and transportability (large size, difficult to
peel, etc.). At present, Ortanique is still well represented
on the market (probably more than 150 000 t), especially
in the Spanish range. Furthermore, it could be positioned
as a“juice easy peeler’, as is already the case with certain
distributors today, or supply the Eastern European mar-
kets seeking attractive prices.

Ortanique — Mediterranean Basin
Production and exports

tonnes Production Exports
Morocco 20000 6 000-7 000
Spain 150 000-160 000 135 000-140 000
Cyprus na 200007
Israel 5000 1500
Total 160 000-170 000

Professional sources, CLAM

( Southern Hemisphere easy peelers - EU-28 \

Monthly sales
(000 tonnes / source: Eurostat)
35
30  m2013-14
2014-15
2> @2015-16
20
15
10
5
0 |

\ February March April May

June J

36

THE LATEST ON...

Little growth to be expected
from substitutions with
Southern Hemisphere production

Conversely, the possibilities for substitution with the ear-
liest Southern Hemisphere produce appear more limit-
ed. On the one hand, the quantities involved are limited
over the period in question (volumes falling to between
approximately 35 000 and 40 000 t, of which more than
20 000 t for May alone). On the other hand, they large-
ly comprise Satsuma at this time of year, a speciality to
which the British market seems to want to remain loyal.

Safeguarding the late market’s
window of profitability

This article only reveals some food for thought, and makes
no claim to be a market study. Nonetheless, it shows that
the greatest vigilance is required as to the developments
in the late easy peelers market. There are growth margins
in the EU-28, through applying qualitative substitution or
harnessing the potential of the spring market. However,
the future volumes are not neutral. Hence work also needs
to be putin to develop the remote diversification markets
(North America and Asia, where it is still all to do); and why
not also think about a promotion system like the one set
up for club apples? Furthermore, some light also needs
to be shed on the future volumes of other late cultivars
which will start to enter production very shortly. The ques-
tion can be posed in particular for Tango, both in terms
of surface areas actually planted (no official figures) and
the cultivation conditions of this variety. It is no exagger-
ation to say that the challenge is of utmost importance,
since safeguarding the remaining window of profitability
on this market segment is crucial for the Mediterranean
citrus growing industries ®

Eric Imbert, CIRAD
ericimbert@cirad.fr

January/February 2017 No. 246



Anecoop has been part of your world for the
last 40 years, Customers, cooperatives,
farmers, employees, suppliers and consumers
who have all worked together in over 70
countries to grow a company which, above
everything else, looks after people.

n

As producers, our fruit and vegetables are
the culmination of a working model that is
based on four cornerstones: healthy eating,
food safety, the environment and the social
economy.

Growing these values has enabled us to reach
different milestones, such as becoming
Spain's leading citrus fruit producer and
the world’s leading citrus fruit exporter.
Oranges, mandarins, lemons and grapefruit
all grown under the Mediterranean sun by
farmers who put all their know-how and
passion for their profession into their work.

Growing the future




